
 
 

 

 

 

 

 

  

Role Overview 
As Digital Marketing Co-ordinator you will be responsible for working with internal departments and teams to develop 
and deliver appropriate digital marketing activities, complementing communications, media and offline activity, 
across the IOSH digital portfolio and through a variety of digital channels including PPC and social media. 

Role Responsibilities  

 
1. Working with colleagues across 

the business, ensure that 
content across IOSH’s digital 
portfolio is objective, fresh, 
accurate, relevant to audience, 
reflects stakeholder expectation 
and business need, and provides 
recognisable value, reflecting 
IOSH status as a global leader in 
occupational safety and health 

 
2. To be responsible for the 

creation and delivery of digital 
content and discussion forums 
for members, staff and the 
general public in a responsive, 
helpful and timely way 

 
3. To work with business owners 

and content authors to ensure 
that content meets its objectives, 
is optimised, accessible, usable, 
well maintained, current and 
accurate across digital channels 
 

4. To ensure that IOSH’s content 
management framework is 
effectively integrated and 
considered where relevant 
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5. Work with marketing colleagues 

to plan and develop site content, 
style and appearance ensuring 
the brand is promoted in a clear 
and strong way, allowing for 
accessibility and usability 
expectations in the user journey 
to be exceeded and the user 
experience to be enhanced 
following digital brand guidelines 

 
6. Activate and maximise digital 

marketing opportunities for IOSH 
to include SEO, social media, 
content marketing, email delivery 
and automation to support both 
internal and external 
communications 
 

7. To monitor and report regular 
insight and analysis report 
across digital marketing activities 
to inform future direction 

 
8. Using Google AdWords, 

Remarketing, LinkedIn 
sponsored updates to support 
and maximise marketing 
campaign coverage to boost ROI 
and user interaction 

 

 
9. Define project scopes, goals and 

deliverables that support 
business objectives and the 
creation of integrated marketing 
communications plans 



 
 

 

 

 

 

How we work – Core Values & Behaviours 

All employees are required to conduct themselves in a way that is consistent with the values and behaviours set out in 

IOSH’s values and Behaviours Framework. 

 

Person Requirements: (measured by Application form (A), Interview (I), Test (T) 

 Knowledge 

- Excellent working knowledge and 
experience of Sitecore CMS, or 
alternatively other object based 
content management systems (A) 

 
- Demonstrable understanding of 

online communications and 
engagement technologies (A,I) 

 

- understanding of the key principles of 

marketing, online promotion and the 
commonly used digital media and 
relevant websites/channels (A,I,T) 

 
- Understanding of project 

management principles and 
experience of applying these 
principles to project work (A,I) 

 
- Thorough understanding of tools and 

techniques used in online 
communications, PPC, social media, 
SEO and email marketing (A,I,T) 

 
Skills and Abilities 

- Excellent communication skills, both 
written and verbal (A,I) 
 

- Excellent organisational and 
administrative skills, the ability to 
multi task, prioritise whilst delivering 
to deadline (A,I) 

- Excellent accuracy and attention 

to detail (A,I,T) 

 

- Strong interpersonal skills and 

the ability to collaborate and deal 

with a wide variety of internal 

and external stakeholders (A,I) 

 

- Blend of strategic thinking and 
analytical capability coupled with 
a very hands-on, execution focus 
(A,I,T) 

 
- Customer focused approach to 

all aspects of work (A,I) 

 
Experience 

- Successful involvement and 

management of technical/digital 

projects (A,I) 

 

- Experience in a B2B and B2C 

environment (A) 

 

- Building and delivering 

successful digital marketing 

plans (A,I,T) 

 

- Previously optimised website 

and landing page user 

experiences (A, I) 

 
- Proven experience of planning 

campaigns across multiple 

channels within a defined content 

strategy. (A,I,T) 

 

- Experience of proof reading, web 

and creative copywriting, editing 

and implementing ‘house style’ 

for a digital style. (A,T) 

 

- Use of analytics tools and data 

analysis to make informed 

decisions. (A,I) 

 

- Content marketing and CMS 

experience. (A,I) 

 

 

Education 

- Educated to A-Level standard (A) 
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Commitment 
We are committed to our vision 

and the work we do 

 

Excellence  
We aspire to excellence in all 

that we do 

 

Integrity 

We act with integrity and respect 

 


